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NexCen Brands' Robert W. D'Loren Named 'Dealmaker of the Year'
By: NexCen Brands |  29 Shares     456 Reads

President & CEO Recognized by Executive Council's "Academy Awards of New York Business" 

NEW YORK, NY--(Marketwire - November 6, 2007) - NexCen Brands, Inc. (NASDAQ: NEXC) ("NexCen") announced

today that its President and CEO, Robert W. D'Loren, has been named 'Dealmaker of the Year' by the Executive

Council of New York through the organization's New York Ten Award program -- the "Academy Awards of New York

Business." Robert W. D'Loren accepted his award last night at the Ten Awards gala at Cipriani Wall Street, where he

was recognized for his vision to and innovation in brand acquisition and management. 

"It is truly an honor to be recognized for my contributions to the New York business community by an esteemed

organization like the Executive Council. It's gratifying to be in the company of other leaders who work diligently to

elevate their business sectors," commented Robert W. D'Loren, President & CEO, NexCen Brands, Inc. "NexCen's

growth over the past year can be attributed to the talent and diligence of the entire NexCen team and I share this

honor with them. At the heart of all that we do is our desire to build value for our shareholders, licensees, franchise

owners and others who have invested in our brands." 

The Executive Council of New York selected D'Loren as 'Dealmaker of the Year' from hundreds of entrants. Other

�nalists for the award included AJ Agarwal of The Blackstone Group and Fred Wilson of Union Square Ventures. 

In the current business climate of diminishing credit and trepidation regarding available capital, D'Loren has utilized

innovative �nancing techniques, most notably IP-backed bonds, to maintain NexCen's aggressive acquisition

strategy. Since August of 2006, NexCen has acquired its full current portfolio of brands including: The Athlete's

Foot®, Bill Blass®, MaggieMoo's®, Marble Slab Creamery®, Waverly® home products and most recently, Pretzel

Time® and Pretzelmaker®. 

Taking what has been traditionally a private equity model public, NexCen infuses its brands with working capital and

management expertise. Assets are e�ectively leveraged over the company's operating verticals (franchises,
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consumer branded products and quick service restaurants) to build value for shareholders. NexCen Brands was

founded June, 2006. Today, NexCen's brands generate in excess of $ 1.0 billion in retail sales and operate in excess

of 1,500 franchised stores in over 50 countries. 

Mr. D'Loren, a resident of Long Island, has over 25 years of experience in �nance and IP-centric businesses,

including consumer branded products, media and entertainment, real estate, mortgage and asset-backed

transactions. He is the former President and CEO of UCC Capital. 

About The Ten Awards and The Executive Council (www.execcouncil.org) 

The "Academy Awards of New York Business," the New York Ten Awards is an annual selection of ten companies

and individuals in the greater New York business community that display extraordinary leadership and innovation to

improve their business -- whether it is �nancial services, information technology, media, healthcare, publishing,

telecom or retail. The goal of the event is to act as an annual milestone highlighting the achievements of New York's

business community and the city. 

The Executive Council is New York's most dynamic, innovative forum for senior executives, their advisors and capital

markets professionals to network in a highly collaborative and stimulating environment. Through its member base

of 3,500 New York metro business leaders, the organization has built a reputation for highly acclaimed conferences,

executive education programs and member-hosted gatherings that focus on critical business and leadership issues

at the forefront of corporate America today. 

About NexCen Brands, Inc. (NASDAQ: NEXC) (www.nexcenbrands.com) 

NexCen Brands, Inc. is the premier 21st century vertically integrated global brand acquisition and management

company focused on assembling a diversi�ed portfolio of intellectual property-centric companies operating in the

consumer branded products and franchise industries. The Company owns, licenses, franchises and markets a

growing portfolio of consumer and franchise brands including The Athlete's Foot®, Bill Blass®, MaggieMoo's®,

Marble Slab Creamery®, Pretzel Time®, and Pretzelmaker® and Waverly®. The Company licenses and franchises its

brands to a network of leading retailers, manufacturers and franchisees that includes every major segment of retail

distribution from the luxury market to the mass market in the U.S. and in over 50 countries around the world, and

consists of more than 1,500 franchised stores. NexCen, through its information technology, franchisee support

systems and advertising, marketing and public relations team, markets its brands to continually drive greater

consumer awareness and brand equity for each of its brands. NexCen touches nearly every aspect of a consumer's

lifestyle from the food they eat to the furnishings in their homes and the clothes and footwear they purchase.
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Social Media Roundup: July 26, 2016
1 comment • 9 months ago•

William Blake — Instagram reached half a billion
monthly users in June, with 300 million people
active daily. It’s now the …

South African Couple Is Thrilled To Open
Experimac’s 100th Store In …
1 comment • 9 months ago•

Joshua Shaw — What is the product of this
business if I will the product and the potential
income I am going to have a …

Sky Zone Trampoline Park Bounces Into
Madison
1 comment • a month ago•

Vince Quest — Congrats to the team in Madison
on the opening of this awesome franchise
location!

Oxi Fresh Carpet Cleaning Continues
Houston Expansion
1 comment • 7 months ago•

Jason — Feel terrible for you Chris! This
company is a scam, they write the exact same
press release every time and pay …
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NexCen Brands

Parent company of The Athlete's Foot, Maggie Moo, and Marble Slab.
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Featured Opportunities
Massage Envy 
Massage Envy clinics are designed to provide a compelling image, an inviting and functional environment and the highest
degree of operational...

Jon Smith Subs 
As a Jon Smith Subs franchisee you'll be giving customers what they truly want with a wide range of customized options.

UFood Grill 
UFood Grill is a fast-casual restaurant, o�ering consumers a better-for-you menu to meet the growing demand for healthy
options made with fresh...

Taco John's 
Taco John's is one of the largest Mexican quick service restaurant brands in the United States, and we have been serving bold,
original...

Growler USA 
Craft beer is America’s fastest-growing industry. Growler USA's award-winning concept provides quality, select cuisine and the
best local and...
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http://www.franchiseupdatemedia.com/about/
http://www.franchiseupdatemedia.com/about/
http://www.franchising.com/tg/

